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Augmented reality and immersive virtual reality are new technologies developed that can be used by
Honduran companies to create particular experiences in users. The augmented reality that generates an
enriched vision of reality, incorporating in the same elements that give added value through information
relevant to users from virtual reality (immersive) which provides a feeling of immersion in the reality
created by a System or program, placing the user in a totally unreal world, going through the mixed
reality that brings together elements of the previous two and which are applied in various areas, both
economic and social development, among others that can help to create new Products and services with
added value to increase the income of MSMEs in all economic activities of the country in this globalized
and digital world.
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INTRODUCTION

This article analyzes the experiences using these technologies in the business field in other types of
research and how they can be applied in order to innovate and produce added value in the organizational
development of Honduras. This paper analyzes the areas that are currently having the strongest
application and how users employ it to achieve efficiency, profitability and process automation, as well as
the impact level that can be positive or negative in organizations nationally or internationally.

It will also identify the application level that these technologies have in the country and the
characteristics shown by the Honduran industry regarding the application and development in those areas
that have the greatest influence, and the opportunities they offer.

To this end, the idea is to address the topic of augmented reality, immersive and mixed virtual reality
in the areas of tourism, education, medicine, marketing, press and how they can be applied to the treating
of disorders and psychological treatments, among others.

The competitiveness and volatility of 21st century markets demand that companies should
increasingly implement new technological advances. Santiago, Gutiérrez and Garcia (2007) affirm that
nowadays the role of new companies must focus increasingly on the development of technologies that
provide new experiences to their clients, including augmented reality, virtual reality and mixed reality.
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For a better understanding about the topic to be addressed, we will briefly explain the theoretical and
technical concepts in which this research is based.

Callejas, Quiroga and Alarcon (2011) define augmented reality as a technology that combines the real
and virtual environment by placing a layer on reality in real time.

In the opinion of Caldera-Serrano (2014), augmented reality offers great possibilities because it
brings a rich perception of reality through the combination of real and virtual elements in real time.

Sherman and Craig referred to by Piscitelli (2017), define virtual reality as a tool that is operated
through a computerized system where users experience the sensation of being immersed in an unreal
world and Olguin, Rivera and Hernandez (2006) refer to it as the three-dimensional simulation of a real or
imaginary environment, creating a complete interactive experience in visual, auditory and even tactile
aspects.

Penate, Roca and Del Pino (2014) define immersive virtual reality when a sensation of real presence
is generated within the created (programmed) scenario which is complemented with information sources
that may be auditory or tactile, but the visual one is predominant.

Lozano-Rodero (2013) explains mixed reality as a technology used to create environments that
combine elements of the real and virtual world. It is the fusion of digital objects in a real environment
without abandoning the specific characteristics of each one.

Augmented Reality, Immersive and Mixed Reality and Their Application in Different Business
Areas

The use of this type of technology has been boosted in different economic activities that offer new
experiences to their users. Callejas et al., (2011) indicate in their research regarding the implementation of
augmented reality in tourism in the city of Tunja where an intelligent cell phone application was
developed that places a virtual layer to the surface of the most relevant tourist sites, the user through
his/her mobile device had access to the site's information and also had interaction with other associated
places to increase cultural enrichment. It is important to emphasize that the application developed in the
city of Tunja has contributed to an increase in local consumption by tourists, because they have had
access through the application to food and handicraft establishments (Callejas et al., 2011).

On the other hand Reverté (2015) talks about an augmented reality application developed to be used
in the tourism sector, which is about providing cultural and historical information to tourists through the
use of the webcam in their mobile devices; with their cell phones, tablets or other mobile devices, tourists
had to focus on the device or object of their interest and the program will automatically generate relevant
historical data about it such as comments from Internet users on web pages, applications appearing
(legends) of information instantly, according to Reverte this would be an advantage for resorts as it would
attract the attention of a young audience as the millennials or centennials who are increasingly interested
and immersed in the use of technology to acquire knowledge.

This navigation methodology that uses augmented reality differs from the printed or digital maps
navigation because it is intuitive and allows the user to perceive reality permanently next to the deployed
virtual layer or legend in the mobile application (Jackson, Angermann and Meier quoted by Mora and
Geovanny, 2014).

According to La Prensa (2016) Honduras has 10 destinations with the highest tourist influx which
generated more than 990 million lempiras (approximately USD 44 million) during the Morazan holiday in
October 2016. This tool could give the opportunity to the companies of the different tourist areas as well
as to the tourist to obtain information in real time about these tourist places, as well as visits to historical
centers of indigenous communities and tours in natural areas characterized by a high diversity of flora and
fauna would make the experience of the tourists more interesting and informative for the learning of the
culture and country's history.

Tourism generated in 2016 about 3% of gross domestic product, accumulating a total of L14,785
billion of Lempiras, a number that increased by 10% compared to last year that reached L13,428 billion
of Lempiras according to the Central Bank of Honduras (2017). The trend has been increasing in relation
to this economic activity, which has not yet developed its full potential. The ground has not yet been
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prepared to host foreign tourists, due to the lack of infrastructure and technological tools that provide
visitors with a differentiated and unique experience during their stay in Honduras (El Heraldo, 2017).

The worldwide acceptance of the new technological trend is revolutionizing and totally changing the
professional, student and normal citizen lifestyle, through the use of the device called "smartphone"
opening the doors to endless opportunities and knowledge in real time, for application or "apps"
developers who increasingly invent products and services through the smart phone platform to improve
sales in organizations (Mendez, 2017).

The smartphones demand in Honduras has shown an upward trend in recent years, sales in 2015
increased 30% and in 2016 grew by 40%, positioning an approximate of more than 3.1 million
smartphones in the market (La Prensa, 2016). Performing a demographic analysis taking into
consideration that the population in Honduras at the end of 2016 was 8.866.351 according to the National
Statistics Institute (2017). There is a market penetration by smartphones of 35% at national level in
Honduras, which stimulates the gradual and unconscious use of virtual reality in daily living and using
these technologies of immersive, augmented and mixed virtual realities in almost any human activity area.
Why does the smart phone involuntarily open a new world of possibilities for the user to have direct
access to the new technologies of virtual realities? Mora and Geovanny (2014) affirm that:

Augmented reality applications have been developed for mobile devices, due to their
processing capacity and the components they have such as camera, accelerometer, GPS,
among others. Mobile devices are currently equipped with sufficient hardware
components to develop applications for providing the user with augmented reality
experiences (p.7).

This innovation, promoted by the large manufacturing companies of advanced technology devices,
has introduced to the market the necessary device that boosts innovation and implementation of different
technologies in several areas (Ritchie, Sandoval and Lavigne, 2013).

These technological advances have given added value to these devices which, through their
complexity, allow them to be instruments for collecting information in real time and combining it with
programming, a number of revolutions can be made to contemporary economic activities (Joo, Garcia and
Martinez 2015). An example of this is the famous private transportation company "Uber" which using a
device either mobile or tablet connects the user in real time with the business platform to coordinate a
personalized transportation according to the addresses provided.

This technology is being used in developed countries and is beginning to be implemented in
Honduras by the newly created company "Smartaxi" which is created for the same purpose as Uber (La
Prensa, 2017a).

Another area where virtual and augmented reality can be implemented is the education field. Morales,
Bellezza and Caggiano (2016) describe virtual and augmented reality as an innovating application option
both in pedagogical spaces for teaching and schoolchildren and in entrepreneurial learning. In the specific
case of education it can help students and teachers to bring theoretical knowledge into practice through
the use of these technologies that can also generate the opportunity to manage and build new knowledge
to students and teachers for solving social and economic problems in a maintainable and environmentally
sustainable way.

The National Autonomous University of Honduras, through the Magazine UNAH INNOV(@ 3rd
edition, Pérez and Lagos (2014) introduce "The Diagnostic" for using augmented reality as a didactic
resource in UNAH-TEC Danli, where it clearly shows that the use of augmented reality in the educational
process would be a very useful tool for the consolidation of knowledge by students, this study developed
to apply augmented reality in the subjects of the Administrative data processing career, determines that
there are qualified personnel and the willingness and knowledge of using technologies and equipment to
develop augmented reality by teachers and students. In addition to "...representing a very useful tool to
achieve significant learning from students and innovating in the educational practice of teachers." (Pérez
and Lagos, 2014, p.27).
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It is clear that the new technologies implementation in the educational area in Honduras is a topic that
takes more and more relevance at all levels, according to Nufiez (2017), the educational plan to be
implemented for the period 2017-2030 focuses on teacher training and the use of technologies in
classrooms as a measure to improve teaching in the country. As Solis rightly states, quoted by Nufiez
(2017) when indicating that teacher training is:

The key to good things being done in classrooms in order to adopt an education model
based on 21st century pedagogy, rather than the one currently found in the country's
schools (Nuifiez, 2017, parr 6).

As long as teachers are better trained and updated in new methodologies and technological
developments that can help to create a highly dynamic environment in classrooms, museums, theaters,
national archives, among others promoting the participation, development and comprehensive training of
students, a significant improvement in the development of cognitive skills can be achieved (Nuiez 2017).

This comprehensive development can encourage new generations for the 21st century to become new
entrepreneurs and generate jobs by innovating and implementing applications using this technology,
while freeing themselves from the mental slavery or rationalized myth of Honduran society of studying to
get a job.

In the Architecture area Fernandez Alvarez (2010) and Tovar, Bohérquez and Puello (2014) affirm
that the opportunities and methodologies offered by virtual and augmented reality to educate, train and
develop skills in students for creating collaborative and interactive environments can achieve a change
when it comes to understanding and developing topics such as graphic representation in areas such as
architecture, engineering, building, among others.

The example provided by Tovar et al. (2014) in his study describes the development of an application
for teaching in the area of dentistry and recommends that the first thing to be considered in order to
develop an application of this type is to know the field or subject in question, choose the means or tools to
be used for its development in the mobile device or computer, as well as to create the elements for the
study according to the needs and ideal characteristics to promote better learning, implementation and the
corresponding evaluation of it by the experts. The purpose of this is to determine whether the application
developed really improves the relationship between knowledge and theory with practice in an effective
way.

Fernandez (2013) indicates that the application of augmented reality in the newspaper sector may
offer the opportunity not only to read the news, but the news could also be seen and heard with additional
information, e.g. comments from other internet users.

In this way, the reader will not only have the writer's opinion, but will also have the opportunity to
check the development of the news and the opinions of other users. Through the application of augmented
reality, it will be possible to improve the readers' experience by complementing and enriching readers by
providing them with the sensation of interaction with images and videos in real time, in contrast to what is
written on paper (Fernandez, 2013).

In Honduras, communications companies are using virtual linking methods for developing
interactivity with users through smartphones by developing and implementing what we now know as
augmented reality was the quick response barcode (QOR) which stores information or connects web pages
by decrypting their barcodes using a smartphone camera (Ruiz and Polo, 2012).

The augmented reality implementation involves a transformation in the relationship between the user
and the surrounding images, reality and knowledge. In addition, its undeniable success in the marketing
and advertising areas has progressed from being simply a value-added service to a new methodology that
replaces the traditional one-way message to establish multiway communications (Ruiz and Polo, 2012).

What are the advantages of implementing and using augmented reality services in business
marketing? In Honduras, a company known as "Mas Digital" was created, which is a pioneer in
augmented reality advertising. Its services offer the opportunity to create new experiences through
multiple platforms where a 2D or 3D interaction is materialized and, according to them, causes a positive
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impact on the user and an enrichment on the consumer through an interactive dynamic (Mas Digital,
2015).

To provide this innovative service, this technology must be developed on the basis of quality
augmented reality, requiring specialized software, hardware and different formats for its implementation
that needs specialized computer skills staff (Duque, 2012).

In addition to these economic sectors, augmented reality and immersive virtual reality find other
spaces and other application options, for example in medicine as pointed out by Ortiz (2011), it is used for
viewing biomedical images (tomography, x-rays, ultrasounds, mammograms among others), simulation
of physiological systems for better understanding and development of immersive procedures, training in
anatomy and visualization of a surgical procedure.

By applying augmented reality to this sector, physicians or students of this discipline can be trained to
develop in the experimentation of new procedures, methods and modern technologies. But the
development of low-cost strategies that could offer an opportunity not only for efficient spending by the
State and universities, but also would improve health care for the population.

The modern technology implementations could bring huge benefits to the Honduran health system by
reducing the delay in the current health care in the different rooms. At the present time there is a need for
modern technological equipment in most centers and public hospitals resulting in long delays and late
medical appointments to the high number of patients and citizens suffering from different pathologies.
There is a great concern from the health authorities and a commitment in strengthening the different areas
for an appropriate medicine technological development (Mejia, 2009).

In addition to the medicine area Botella, Bafios, Garcia-Palacios, Quero, Guillén and José Marco
(2007) point out that clinical psychology has found in immersive virtual reality and augmented reality a
very useful tool to help people overcome different types of disorders. For the treatment of anxiety
disorders, for example, clinical psychology uses virtual reality; through this, 3D environments are created
with objects that the patient can manipulate to give the sensation of reality. What is sought is for the
patient to interact with them until he/she overcomes the anxiety caused by them. The fact of knowing that
this interaction is not true creates in the patient a better disposition to face his/her fears through this
technology (Botella, et al. 2007).

This is how augmented reality is used in psychology in order to help patients overcome various types
of phobias, through augmented reality can be added to the real situation by using a technological means
such as a mobile phone or other device (such as glasses or vision helmets), could add the element (animal
or material) that produces a phobia to the specific patient, eventually the exposure to this kind of
situations helps patients to decrease and sometimes overcome their phobia (Botella et al., 2007 and
Jiménez, 2014).

Penate et al., (2014) and Botella et al., (2007) refer to this same scope of application of augmented
reality and immersive virtual reality in psychology by assuring that these represent a very effective tool
above all in the treatment of disorders such as phobias and agoraphobias in comparison with the previous
results obtained in exposure treatments carried out in real environments and traditional methods.

It is clear that the application areas of both augmented reality and immersive virtual reality support
many study and business fields where there is a certain use, are technologies that can be used according to
the type of industry needs, in accordance with De la Hoz, Sepulveda and Sarmiento (2015), in the
transport sector through geolocation applications that provide users through their mobile devices
information regarding nearby mass transport stations which not only consist of indicating the location of
each one as a map would do, but also provide relevant information such as, comments from users through
social networks and others relevant to users such as Google Maps and Waze.

It also ensures that the immersive virtual reality application is achieving excellent results in the
simulation area generally used for combat training by some countries with the aim of generating well-
trained cadets in different environments obtaining optimal results in aspects such as technique, resistance
capacity and adaptation by them in a shorter time (Jiménez, 2014).

For Cruz, Morales and Ayala (2006), the area responsible for product design in companies that use
immersive virtual reality generates a three-dimensional vision of the designs and a multisensory
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experience by being able to manipulate the designed product prototypes to evaluate them effectively and
creating them with the same characteristics according to the needs to be met.

CONCLUSION

Taking into account the required characteristics for the implementation of virtual and augmented
reality, as well as the low investment cost required to be applied in any trading sector, partially one of the
reasons why Honduras has not ventured into it to strengthen and innovate its businesses is because many
companies are still not aware of what these new technological modalities are for increasing their customer
portfolios, their characteristics and the advantages that their implementation would have in diverse
economic areas of the country.

However, this does not mean that it is unknown in all areas or that activities are not being developed
to promote its use and provide information on all the advantages it brings, La Prensa (2017b) shows that
events and conferences have been held in order to promote the ways in which improved reality (including
augmented reality, immersive and mixed virtual reality) can be applied in the country.

As Rojas indicated quoted by La Prensa (2017b), founder and director of MediaCity Games,
Honduras is a country with great potential in technology. In an event held by Diario La Prensa called
Innovation Fest that included the participation of international speakers in the city of San Pedro Sula,
Rojas explained that 3 augmented reality projects are already being developed to be implemented in the
country. Firstly, a surgical training system is being developed that will help young people to perform
some procedures by using virtual reality. Secondly, he mentioned that augmented reality will be used in
Nacho's book to promote learning in children in a more interactive way which is intended to learn by
visualizing in a dynamic way the contents, and finally, a telepresence demonstration through which it will
be possible to project two holograms in different spaces. Situations that have only been watched in sci-fi
movies and that will be a reality in the coming years.

The immersive, augmented and mixed virtual reality generate for its users not only the opportunity of
innovating or creating a new experience when going from the traditional way to perform an activity to a
totally different and much more descriptive one.

For example, we can consider the education area, where young people who are involved in the
educational process will not be left out of the knowledge transferred by the teacher supported by a
textbook, but will also have the opportunity through these new technologies to live a rich educational
experience that will allow them to have the sensation of manipulating their study elements. In contrast to
traditional knowledge, which often turns monotonous and repetitive, contrary to living a differentiated
and significant experience in students of different educational levels with these new technologies.

It is important to emphasize that several business areas have found in these new technologies, a very
important tool to innovate and add value in companies, to create a new experience for customers when
acquiring products or services.

Virtual and augmented reality can be applied by man in the desired environments, areas and contexts.
There are no restrictions, because the application is simple and it does not require the use of equipment or
development of overly sophisticated processes. If we consider these elements, the advantages are higher
than the disadvantages in any industry or country's economical activity, even relating it to the cost benefit
in contrast to other traditional methodologies of the last century that are much more expensive that are
still used today.

It is thought that augmented and immersive virtual reality is only the one applied to video games or
entertainment areas as it has traditionally been conceived, and seeing the broad scope and application
sectors where this can be implemented for beneficial purposes and development for companies,
economies and countries, it could be promoted from school as public policy.

To conclude these technologies can be used appropriately not only for developing industries, but also
knowledges, to improve living conditions and to reduce levels of social inequality, creating spaces where
it is possible to share cultural, technological, scientific, social and other kinds of riches in an interactive
way.

Journal of Applied Business and Economics Vol. 22(2) 2020 59



ENDNOTES
Author orchid code is orcid.org/0000-0003-1244-2431

REFERENCES

Central Bank of Honduras. (2017). Producto interno bruto enfoque de la produccion en valores corrientes
y constantes, 2000-2016. Retrieved from http://www.bch.hn/pib_base2000.php

Botella, C., Baios, R., Garcia-Palacios, A., Quero, S., Guillén, V., & José Marco, H. (2007). La
utilizacion de las nuevas tecnologias de la informacion y la comunicacion en psicologia clinica.
UOC Papers. Revista sobre la sociedad del conocimiento, 32-41. Retrieved from
http://lawww.redalyc.org/articulo.oa?id=79000409

Caldera-Serrano, J. (2014). Realidad aumentada en television y propuesta de aplicacion en los sistemas de
gestion documental. El profesional de la informacion, 23(6), 643-650.

Callejas Cuervo, M., Quiroga Salamanca, J. G., & Alarcon Aldana, A. C. (2011). Ambiente interactivo
para visualizar sitios turisticos, mediante realidad aumentada implementando layar. Ciencia e
ingenieria neogranadina, 21, 91-105. Retrieved from
http://www.redalyc.org/articulo.oa?id=91123440005

Cruz Morales, M. A., Morales Cardenas, A. O., & Ayala Ruiz, A. (2006). Disefio de productos asistidos
por realidad virtual inmersiva. Ingenieria mecanica. tecnologia y desarrollo, 2, 93-100. Retrieved
from http://www.redalyc.org/articulo.oa?id=76820304

De la Hoz Manotas, A. K., Sepulveda Ojeda, J. A., & Sarmiento Polo, Richard Dean. (2015). Prototipo
movil de realidad aumentada para sistema de transporte masivo en la ciudad de barranquilla.
Prospectiva, 13(2), 99-106.

Duque Alvarez, J. S. (2012). Investigacion y desarrollo de aplicacion en realidad aumentada para la
empresa plugar.

El Heraldo. (2017June 11). El turismo registra un lento crecimiento en Honduras. Retrieved from
http://www.elheraldo.hn/economia/1079472-466/el-turismo-registra-un-lento-crecimiento-en-
honduras

Fernandez Alvarez, A. J. (2010). De las arquitecturas virtuales a la realidad aumentada: un nuevo
paradigma de visualizacion arquitectonica. In X congreso internacional expresion grdfica
aplicada a la edificacion, Alicante (pp. 111-120).

Fernandez, M. D. M. (2013). Realidad aumentada e innovacion tecnoldgica en prensa. The experience of
watching and listening to a printed newspaper/augmented reality and technological innovation in
press. The experience of watching and listening to a printed newspaper. Estudios sobre el
mensaje periodistico, 19(1), 207-221.

National Statistics Institute. (2017). Proyecciones de poblacion por drea y sexo segun departamento y
municipio Afio 2017. Retrieved from
http://www.ine.gob.hn/index.php/component/content/article?id=81

Jiménez, R. (2014). Realidad virtual, su presente y futuro.

Joo Nagata, J., Garcia-Bermejo Giner, J. R., & Martinez Abad, F. (2015). Patrimonio virtual del
territorio: diserio e implementacion de recursos educativos en realidad aumentada y navegacion
peatonal movil.

La Prensa. (2016, January 29). Crece la demanda de smartphones en Honduras. Retrieved July 23, 2017,
from http://www.laprensa.hn/economia/dineroynegocios/924554-410/crece-la-demanda-de-
smartphones-en-honduras

La Prensa. (2016, October 07). Conoce los diez destinos mas visitados de Honduras. Retrieved from
http://www.laprensa.hn/honduras/1006299-410/conoce-los-diez-destinos-m%C3%A 1s-visitados-
de-honduras

La Prensa. (2017a, July 05). Lanzan smartaxi, el "uber" hondurerio. Retrieved from
http://www.laprensa.hn/economia/1086882-410/smartaxis-aplicacion-transporte-taxi-honduras-

60 Journal of Applied Business and Economics Vol. 22(2) 2020



La Prensa. (2017b, March 17). Mediacity games CEQ "there's a lot of potential in technology". Retrieved
from http://www.laprensa.hn/honduras/1054093-410/director-de-mediacity-games-hay-mucho-
potencial-en-tecnolog%C3%ADa

Lozano-Rodero, A. (2013). Metodologia de Desarrollo de Sistemas Interactivos Inteligentes de Ayuda al
Aprendizaje de Tareas Procedimentales basados en la Realidad Virtual y Mixta.

Mas Digital. (2015). Desarrollo de realidad aumentada. Retrieved from
https://www.masdigital.net/servicios-mas-digital/realidad-aumentada

Mejia, L. (2009, April 18). Equipo obsoleto y déficit de médicos en el rivas. Retrieved July 23, 2017,
from http://www.laprensa.hn/honduras/518124-97/equipo-obsoleto-y-deficit-de-medicos-en-el-
rivas

Meéndez, D. R. (2017). La revolucion en los habitos de uso y consumo de video en teléfonos inteligentes
entre usuarios millenials, la encrucijada revelada.

Mora, Z., & Geovanny, M. (2014). Implementacion de un sistema de navegacion con realidad aumentada
basado en puntos conocidos para geolocalizacion de puntos de interés (master's thesis,
universidad del azuay).

Morales, E. A., Bellezza, A., & Caggiano, V. (2016). Realidad aumentada: innovacion en educacion.
Revista Didasc@ lia: didactica y educacion. ISSN 2224-2643, 7(1), 195-212.

Nuiiez, C. (2017, June 17). Formacion de docentes y el uso de tecnologia en plan educativo anios 2017-
2030. Retrieved from http://radioamericahn.net/formacion-docentes-uso-tecnologia-en-plan-
educativo-anos-2017-2030/

Olguin Carbajal, M., Rivera Zarate, 1., & Herndndez Montaiez, E. (2006). Introduccion a la realidad
virtual. Polibits, 11-15. Retrieved from http://www.redalyc.org/articulo.0a?id=402640446002

Ortiz Rangel, C. E. (2011). Realidad aumentada en medicina. Revista colombiana de cardiologia, 18(1),
4-7. Retrieved July 06, 2017, from
http://www.scielo.org.co/scielo.php?script=sci_arttext&pid=S0120-
56332011000100002&Ing=en&tlng=es.

Pefiate Castro, W., Roca Sanchez, M. J., & Del Pino Sedeno, T. (2014). Los nuevos desarrollos
tecnologicos aplicados al tratamiento psicoldgico. Acta colombiana de psicologia, 17(2), 91-101.
https://dx.doi.org/10.14718/ACP.2014.17.2.10

Pérez, J. F., & Lagos, S. D. C. (2016). Diagndstico para el uso de la realidad aumentada como recurso
didactico en UNAH-TEC Danli. Revista UNAH INNOV@, (3), 21-27.

Piscitelli Altomari, A. (2017). Realidad virtual y realidad aumentada en la educacién, una instantanea
nacional e internacional. Economia Creativa, 0(7), 33-65. Retrieved from
http://centro.edu.mx/ojs_01/index.php/economiacreativa/article/view/137/99

Reverté, F. G. (2015). Realidad aumentada y turismo. Potenciales y limites para la mejora de la
competitividad en los destinos turisticos. El porqué de un dosier sobre prevencion de riesgos
laborales.

Ritchie, P. H., Sandoval, J. O., & Lavigne, G. (2013). Nuevos procesos de interactividad e interaccion
social: uso de smartphones por estudiantes y docentes universitarios. Rev. actual. investig. en
educ, 13(3), 1-21.

Ruiz Davis, S., & Polo Serrano, D. (2012). La realidad aumentada como nuevo concepto de la publicidad
online a través de los smartphones. Reason and word, 17. Retrieved from
http://www.revele.com.veywww.redalyc.org/articulo.0a?id=199524426028

Santiago, R. F., Gutiérrez, D. G., & Garcia, S. R. (2007). Realidad aumentada. escuela politécnica de
ingenieria de Gijon.

Tovar, L. C., Bohorquez, J. A., & Puello, P. (2014). Propuesta metodologica para la construccion de
objetos virtuales de aprendizaje basados en realidad aumentada. Formacion universitaria, 7, 11-
20. Retrieved from http://www.redalyc.org/articulo.oa?id=373534462003

Journal of Applied Business and Economics Vol. 22(2) 2020 61



